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March 7, 2011

Reinventing Stamford Brand Evangelists

What is brand evangelism, for our purposes?

Enlisting an ever-growing group of voluntary spokespeople, who understand Reinventing Stamford, believe in its goal, support its actions and enthusiastically champion it at appropriate opportunities.

What is the purpose of launching a brand evangelist initiative?

Over the first two years of Reinventing Stamford’s efforts, we have largely concentrated on a diverse group of political, business, community and education leaders.  We invited about 550 to join us, and about 350 have attended at least one of our first 10 town meetings.  About 75 are involved in one of the four Action Teams.

As we invite new people to join our town meetings and Action Teams, we are now interacting and partnering with an ever-wider group of individuals and organizations. We need to ensure that awareness of Reinventing Stamford is broad enough so that as our reach extends, the people and organizations we connect with already know the name, know something about us, and that what they know is accurate and positive. This is referred to as a “warm contact” as opposed to a “cold contact.”

As Reinventing Stamford Brandgelists go about their daily activities and interact with their friends and associates in the various social networks of which they are a part, we want them chatting up Reinventing Stamford as appropriate opportunities present themselves, telling our story in ways which spread awareness and enhance our brand reputation, increasing the potential effectiveness of our Action Teams.

What do we want to accomplish in the small table discussions on March 29th?

General discussion of the key points we want to get across, and the kinds of printed and electronic materials we make available to our Brandgeslists to help tell our story and to newcomers to help understand what we are doing and how they could fit in.  There are two levels of storytelling:  about the work of each specific Action Team and about the initiative as a whole.  Since we will be sorted into different rooms by team, each table discussion can focus on the story for one team as well as the overall story.

